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Serious wine talk...

for the not so ser/ous drinker

About

1WineDude.com's mission is to offer “wine edutainment for the Intermediate wine lover.’ Every day, the
1WineDude blog helps to demystify the topic of wine for several hundred of its readers, followers, and
subscribers. While many wine websites purport to make learning wine more accessible, few can deliver with the
combination of lucid, accessible writing, wine knowledge, and 'street cred' the way that 1WineDude.com author
Joe Roberts can.

By targeting not just those new to the world of wine, but also those who consider themselves “Intermediate”
wine lovers — consumers who are experienced with fine wine and are
yearning to learn more without having to read through the same Certified Specialist
introductory wine information again and again - 1WineDude.com f 1,";;
targets a unique niche among wine lovers, attracting young wine - e
consumers and veterans alike. As a result, 1WineDude.com is

consistently listed as one of the Internet’s top wine blogs. * M/SET
N .. CERTIFIED
Author Joe Roberts holds both the Level 2 (Intermediate, with Distinction) B -~ 100, “WAdvanced

and Level 3 (Advanced, with Merit) Certificates in Wine & Spirits from the
Wine & Spirit Education Trust (WSET) based in England. He is also a
member of the U.S.-based Society of Wine Educators, holding their
Certified Specialist of Wine (CSW) qualification, and belongs to the Wine Century Club.

Content on 1WineDude.com is diverse, offering wine and wine product reviews, on-line events and giveaways,
and magazine-quality insider pieces on topics ranging from low-production Napa wines, Pennsylvania wine law,
wine-related travel pieces for destinations such as the Mosel in Germany, and in-depth profiles of modern wine
producers such as Opus One.

Advertising 4 PR Inquiries

Advertising, PR inquiries, and sample requests can be sent to Joe directly using the contact information below.

E-mail: joe@1WineDude.com
Phone: +1-484-343-5152
Twitter: @1winedude

Facebook: Facebook.com/1winedude


file:///C:/Users/joe/Documents/1WineDude/http:%2Fwww.twitter.com%2F1winedude
http://1WineDude.com/
http://www.Facebook.com/1winedude
mailto:joe@1WineDude.com
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http://www.societyofwineeducators.org/
http://www.wset.co.uk/
http://alawine.com/wine-blog-rankings.html
http://www.1winedude.com/
http://1WineDude.com/

About the Readers

1WineDude.com enjoys a large reach among wine lovers of all ages. In addition to direct blog traffic, Joe has
substantially increased the reach of 1WineDude.com content through avid participation in on-line
social networking:

+ 6000+ followers on twitter

+ 1500+ friends on Facebook

+ 1200+ blog subscribers

» Thousands of contacts across several other social networks, including being a key influencer on wine-
insider networks such as Wine 2.0 and the Open Wine Consortium. Joe was one of the first wine
bloggers to embrace twitter as a means of engaging readership through wine reviews, and has been
one of the driving forces behind Twitter Taste Live (and on-line wine tasting platform reaching millions of
twitter users every month).

While 1WineDude.com receives traffic from all over the world, nearly 85% of its direct readership is located in
the U.S.A. According to alexa.com, college-educated ladies between the ages of 25 and 44 really dig Joe' blog
(though they seem to be surfing to it from work — shame on them!):

Traffic and Reach

1WineDude.com continues to see steady growth in both direct and indirect traffic, with 10000+ monthly visits
and 18000+ page views per month on average. Alexa.com has ranked 1WineDude.com in the top 120,000
websites in the U.S, in the top 1.5% of all websites — an extraordinary reach for a niche blog in the wine
education and enjoyment space.

In the social media space, 1WineDude reaches 1200+ subscribers, 6500+ followers on Twitter, and 1500+
followers on Facebook.

chagm'tim
1WineDude.com has been featured in CNBC.com, Mutineer Magazine, Chester County Cuisine & Nightlife, and
WineBusiness.com, Wine Opinions, and references to / quotes from 1WineDude have appeared in LA Times,

Cnet.com, Yahoo! Tech News and other major media outlets. 1WineDude.com reviews are widely circulated
through digital platforms like HelloVino.com.

Awards and accomplishments:

Winner: Best Overall Wine Blog — 2010 Wine Blog Awards
Winner: Best Wine Blog — 2009 Foodbuzz.com Blog Awards
Top 10 Wine Blogs 2009 - PostRank.com

Top 3 Wine Blogs — Wine Enthusiast

Foodista.com Featured Wine Blog

Top 100 Food / Living Blogs — Technorati

Top 100 Wine Blogs - alawine.com

Top 100 Wine Tweeters - alawine.com

Top Wine Blogs -wikio.com



http://www.wikio.com/blogs/top/wine
http://www.alawine.com/topwinetweeters.shtml
http://alawine.com/wine-blog-rankings.html
http://technorati.com/blogs/1winedude.com
http://www.foodista.com/wbod
http://www.winemag.com/Wine-Enthusiast-Magazine/March-2010/Wine-Online-How-Wine-Lovers-Use-Social-Media/
https://analytics.postrank.com/2009/feed/b7bcb17f2004767a9a3639ce01aee885
http://www.foodbuzz.com/blogs/us/california/san_francisco/1575858-2009-foodbuzz-blog-awards-winners
http://wineblogawards.org/
http://www.tastelive.com/
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Wine § Product Swmpl&s

Product samples are accepted for consideration to be featured on 1WineDude.com. By submitting a wine or
wine-related product, you will be agreeing to the following terms:
» 1WineDude.com reserves the right not to review the wine or product, and cannot guarantee a review as
a condition of receiving the product.
« If reviewed, the wine or product will be reviewed objectively (this could result in a positive or negative
review).

Shipping information:
* Joseph Roberts - 605 Huntington Dr., Downingtown, PA 19335
* Yes, technically Joe can receive samples in Pennsylvania, as an “unlicensed customer” (this has not been

verified by a lawyer - see http://www.pacode.com/secure/data/040/chapter13/s13.231.html for details).

Whether or not shipping companies will take the chance that PA understands its own liquor code is
another matter entirely. In general, UPS has been more consistent than FedEx in delivering samples.

A Inventory

Wine-related advertising is preferred. To prevent any perception of conflicts of interest, direct advertising from
wineries is not accepted.

Rates are available on request, contact Joe Roberts for details. Ads on 1WineDude.com are displayed in two
sections on the blog's sidebar, highlighted in yellow in the screenshot below:

*  Sponsors: Rotating banner / image ads, sold on a monthly basis. Ads of 125x125 or 160x600 are
accepted. Ads rotate in groups of 2 to 4, randomly cycled automatically after a 10-15 minute caching
period. Ads appear on every blog page on 1WineDude.com.

*  Visit. Text-link ads sold for a period of 12 months. Text links do not rotate and appear on every page,
with the top link spot commanding a slight premium.
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1WineDude.com = FUBAR (It's not you, it's us!)

Thank you for your interest in 1WineDude.com!

Cheers!



